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You are required to credit all creative and strategic partners who contributed to the marketing communications efforts. You must provide no more than 5 companies (includes primary/lead agency and client). You must credit the client and at least one lead agency (exception - when the brand implemented campaign independently, without involving any agency).

Note: All information must be submitted in both English and Ukrainian (or Russian). 

You are required to credit all of the main strategic partners on your effort, both company and individual. Credits submitted during the time of entry will be used to honor finalist and winning work - credits will appear in the publications of Effie Awards Ukraine Winners & Finalists, and will be used to tabulate Effie Effectiveness Index rankings.
 
NOTE: It is Effie's policy to honor those credited at time of entry if the case is a finalist or winner. Therefore, credits cannot be removed or replaced after the entry is submitted. It is the entrant's responsibility to ensure all credits are submitted correctly. Before submitting, review these credits with senior leadership.
 
COMPANY CREDITS

The listed Agency Name is how your company will be recognized for publicity purposes if your case is a finalist or winner. The Agency name, City, and State fields will be used to tally Effie Index Agency Office rankings. All entries within an agency office location should be submitted precisely the same way to ensure accuracy and consistency. Your agency network and holding company will receive points in the Agency Network and Agency Holding Company rankings.

It is critical that all companies are credited properly - whether primary or contributing. We strongly advise that entrants communicate with their other agency offices, corporate office, and PR department to ensure all agency names are entered correctly. Entrants should confirm the proper listing of the agency information for contributing agencies as well.

For each company you credit, you must answer all fields.

REMOVING CREDITS 

Once the entry is submitted, credits - both company and individual- may not be removed. No exceptions.

CREDIT CHANGES

Both company and individual credits must be thoroughly reviewed at time of entry. Credits cannot be removed or replaced. The client and primary agency(ies) are considered final at time of entry and cannot be removed or added after the entry is finalized and accepted by Effie Awards Ukraine.











CREDITS
Limit (5) only


Agency Credits

PRIMARY AGENCY

Primary Agency Name:   ______________________________________________________
Agency Network:               ____________________________________________________________ 
Agency Holding Company:  ____________________________________________________________

Complete postal address (City, Zip, Address):
__________________________________________________________________________________
Phone:                                ___________________________________________________________
Website:                             ___________________________________________________________

Main contact person
Name:                                  ______________________________________________________________
Title:                                    ______________________________________________________________
Phone:                                 ______________________________________________________________
E-mail:                                 ______________________________________________________________

Individual Credits
Name, Title                         ___________________________________________________________                    
Name, Title                         ___________________________________________________________                    
Name, Title                         ___________________________________________________________                    
Name, Title                         ___________________________________________________________                    
Name, Title                         ___________________________________________________________                    


CONTRIBUTING AGENCY

Second Agency Name:            __________________________________________________
Agency Network:                       ________________________________________________________
Agency Holding Company:          ________________________________________________________

Media Agency Name:              __________________________________________________
Agency Network:                       ________________________________________________________
Agency Holding Company:          ________________________________________________________



Digital Agency Name:             __________________________________________________ 
Agency Network:                       ________________________________________________________
Agency Holding Company:          ________________________________________________________

Marketing Services Agency:   __________________________________________________ 
Agency Network:                       ________________________________________________________
Agency Holding Company:          ________________________________________________________

PR Agency:                              __________________________________________________ 
Agency Network:                       ________________________________________________________
Agency Holding Company:          ________________________________________________________

Other Agency:                         __________________________________________________ 
Agency Network:                       ________________________________________________________
Agency Holding Company:          ________________________________________________________


Client credits


Client (required)
Client Name:                   ______________________________________________________
Client Network:                 ____________________________________________________________ 

Complete postal address (City, Zip, Address):
__________________________________________________________________________________
Phone:                                ___________________________________________________________
Website:                             ___________________________________________________________

Main contact person
Name:                                  ______________________________________________________________
Title:                                    ______________________________________________________________
Phone:                                 ______________________________________________________________
E-mail:                                 ______________________________________________________________






Individual Credits
Name, Title                         ___________________________________________________________                    
Name, Title                         ___________________________________________________________                    
Name, Title                         ___________________________________________________________                    
Name, Title                         ___________________________________________________________                    
Name, Title                         ___________________________________________________________                    




CASE SUMMARY & ENTRANT INFORMATION
(IN ENGLISH AND UKRAINIAN/RUSSIAN)

The summary should be written as though it will be judged. Using at least three complete sentences summarize the case and its goal. Indicate objectives and how the evidence of results directly relates to those objectives (concrete numbers or percentages vs. general terms like "record sales" or "big success"). Think of the case summary as a long tweet, mini-case, or an elevator speech. 



Brand Name/Advertiser name		         _______________________________________

Type/Description of Product/Service	         _______________________________________
(e.g. shampoo) Do not include brand name. 

Entry Title					         _______________________________________

Effie Entry Category			         _______________________________________


	 CASE SUMMARY

	Why is this a best in class example of marketing effectiveness and worthy of an award in this specific Effie entry category?

	Provide answer in 100 words or less.



	Give the judges an understanding of the case they are about to read by providing a summary – one sentence for each of the four scoring sections.  

	The Challenge:
	Provide one-sentence summary.

	The Idea:
	Provide one-sentence summary.

	Bringing the Idea to Life:
	Provide one-sentence summary.

	The Results:
	Provide one-sentence summary.




	Effie has partnered with the PVBLIC Foundation to support the UN's 2030 Agenda for Sustainable Development and its 17 Sustainable Development Goals (SDGs).  Please help us to recognize the achievements of our industry in creating positive change by providing the below information:

	
1. Select, from the 17 SDGs below, the goal most closely aligned with your entered case or select “Not Applicable":(Drop down with the 17 SDGs + also a “Not Applicable” option –  entrant can choose one)

|_| No Poverty
|_| Zero Hunger
|_| Good Health and Well-Being
|_| Quality Education
|_| Gender Equality
|_| Clean Water and Sanitation
|_| Affordable and Clean Energy
|_| Decent Work and Economic Growth
|_| Industry, Innovation and Infrastructure
|_| Reduced Inequalities
|_| Sustainable Cities and Communities
|_| Responsible Consumption and Production
|_| Climate Action
|_| Life Below Water
|_| Life on Land
|_| Peace, Justice and Strong Institutions
|_| Partnerships for the Goals
|_| Not applicable
 
	
1. Please also tag your case against all SDGs it is aligned with: (Check boxes of all SDGs + a “Not Applicable” option – entrants can choose multiple)



|_| No Poverty
|_| Zero Hunger
|_| Good Health and Well-Being
|_| Quality Education
|_| Gender Equality
|_| Clean Water and Sanitation
|_| Affordable and Clean Energy
|_| Decent Work and Economic Growth
|_| Industry, Innovation and Infrastructure
|_| Reduced Inequalities
|_| Sustainable Cities and Communities
|_| Responsible Consumption and Production
|_| Climate Action
|_| Life Below Water
|_| Life on Land
|_| Peace, Justice and Strong Institutions
|_| Partnerships for the Goals
|_| Not applicable
 













	Entrant name:
	

	Contact person (name/title):
	

	Phone:
	

	Address, City, Zip:
	

	Contact person’s e-mail:
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