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TOP ENTRY TIPS

“Be sure to provide context; most judges don'’t know your category or what success looks like.”

"OboB's13KOBO ONULLITL KOHTEKCT, BBEAiTb B KYPC CNpaB pUHKy/KaTeropii; binblicTe cyanis He 3HanoMi 3 BaLLOO
KaTeropieto/chepoto Ta Sk BUrNs4a€ ycrix B Hin".

“While all of the information is important, remember that this is read as one of many entries by judges. Go back and ensure that you are using the most
2 impacttful, focused information to help them make a decision.”

"Mam’ATanTe, WO Balla 3asBKa PO3rAafaeTbcs ceper baratbox iHWMX pobiT. ToMy NpuAiniTe yBary BCin npencraBneHin iHpopmadii
B 3asBLii, NepeamBIiTbCS il Ta NepeKkoHanTecs, WO BU HafaETe caMe HarBaromilly Ta cdokycoBaHy iHbopMaLito, aka 4ONoMoXe
CYOASM NMPUNHATA PilLeHH:A".

“The entrants who build their cases from a place of honesty, authenticity, and simplicity vs. marketing jargon were really the strongest.”

3
"YuyacHuKM, 4ui icTOpIl B Kemcax BUKIageHi YeCHO, AOCTOBIPHO Ta NPOCTO, 3a3BMYaln CUJIbHILLI 3@ TUX Y4aCHUKIB, LLO Y CBOEMY
OMNCI BUKOPUCTOBYIOTb MAaPKETUHIOBUWN XXAPIroH".
" Ensure that the ‘insights’ somehow tie to a human behavior. A data point is not an insight, it's what the data point means to your brand, target
4 or audience that makes it an insight.”
"MNepekoHanTecs, Wo ‘iHcanTn' sKocb NOB'A3aHi 3 noBefiHKo NtoauHW. NeBHUM Noka3HUK paHux - Le e He iHcanT. Came
Te, WO Len NoKasHWK 03Havae aas Baworo bpeHay, uini abo ayautopii, i pobuTs noro iHcantom. "
5 “Create a srtong tie between the execution and the results.”

«CTBOPITb MiLHMI 3B'A30K MiX peani3ali€to kKamnaHii Ta i pesynbTatamn’.




TOP ENTRY TIPS
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“Make sure your creative reel doesn’t just reiterate what you said in your entry. Use it to complement that information.”

"MepekoHanTecs, WO Ball BifeoKenc He € NOBTOPIOBAHHAM TOrO, LLIO BM onucanu y 3aaBui. BukopuctosyiiTe oro, came Wwob
LOMOBHUTW/MPOAOBXMUTY Lo iIHbopMaLito i3 3asBKN."

“Connect results to objectives very clearly. Don't try to fake it and write objectives to meet existing results. We can tell and will ding you for it.”

"[y>xce 4iTKO NoB'A3ynTe pe3ynbTatu 3 LinaMu. He HamaranTecsa nigraHaTy | NponNUCcyBaTy LiNi Nif iCHYlOYi pe3ynbTaTu.
MomiTuBLwKM Takuit GakT, MU (XKypi) MOXEMO NPO Le 3adBUTK Ta ‘4innsTmucs’ 0o uboro”.

“Pay attention on the executive summary. Get your overall story really strong, crisp, clear, and inspiring.”

"3BepHyTb yBary Ha pe3tome. 3pobiTb y3aranbHOUNI ONMUC CUSTbBHUM, YiTKUM Ta Haguxatoumm"

"Advertising principles should apply to case studlies too: write them in a way that engages judges, focus on how your campaign helped achieve your
brand's objectives and don't over-complicate it. Less is more!”

"MpuHLUNNN peknamMu 3aCTOCOBYIOTLCS | B MiArOTOBLL 3a9BOK/KENCiB: BUOYLOBYNTE Ta MULLITb X TAKUM YMHOM, OO NPUBEpPHYTU
yBary Ta 3aJy4uTu CyaaiB, 3BepHiTb GOKYC Xypi Ha Te, ik Ballla KaMmnaHis 4ONOoMOria OCArTY Lifiel DpeHay, Npu LboMy - He
HaaTo ycknagHtionTe. Kpawe meHwwe Ta kpate!”

“Check for grammar, typos, math, and inconsistencies.”

"MepeBipTe rpaMmaTnKy, NOMUIKN PYKY, LMbPW Ta HAasABHICTb HeBiANoBiAHOCTEN."




TOP ENTRY TIPS

[NepekoHalnTecs, Wo Balla 3asBKa Bignosigae obpaHin kateropii Effie. Cynai ouiHtotoTs Baluy 3asBky y
KOHTEKCTi BU3HauyeHHs kaTeropii. Cynaam noBMHHO DyTK 3p03yMifio, YoMy Balla poboTa rigHa Haropoau y
obOpaHin kaTeropii.

[Mpouec nepeBipku

3anydiTb KOMMNETEHTHOrO panTepa Ym pefakTopa AN BUYUTKU/KOPEKTYpU 3asBkM, a came - opdorpadii,
rpaMaTuKu, NOMYHO-NOCAILOBHNX MOMUIOK, MaTeMaTUYHUX MPOPAaXYHKIB TOLLO.

[okaxiTb 3asiBKYy Koneram, ki He NpaLoloTb 3 bpeHaoMm, um 3 ranyssto bpengy. LizHanTecs, aki nUTaHHS
Y HUX BUHUKITN MICAS NPOYUTAHHS, | LLLO 3a/INLLNIIOCh HEACHUM.




JUDGE ADVICE: “Be extremely self-critical about the verbiage, story and length of
your entry. The judges have limited time and are being asked to evaluate a number of

different categories and cases. You have to be succinct and draw the judge in, along
To P E NTRY TI PS with sharing the results you captured through the program.”
MOPALA BIO >XYPI: "Bynbte oyxe caMmOKPUTUYHI LLOAO PO3MNOBIfi Ta [ )
BaratocniBHOCTI, po3mipy Bawoi 3assku. Cyani MatoTb OOMeXeHU Yac i OLiHIoTb \-‘ﬁa

HW3KY PI3HUX KaTeropin Ta 3asBok. Tpeba OyTn NakoHIYHMMM Ta 3aLiKaBUTU YneHa
Xypi, y TOMY YMChi - | OTPUMaHUMK pe3ynbtatamu.”

Hexalh ronoBHi 4neHn komaHau [k 3 OOKY KNi€HTa, Tak i 3 DOKy areHTCTBa NepernasHyTb 3asBKy, LWob
NepeKOHaTUCh, LLLO BOHa € MOBHOIO/3aBEPLUEHOIO 3a KOHTEKCTOM Ta 3mictoM. CniBnpautonTe 3
areHTCTBaMu-napTHEpamu, ki TakoX Dysin 3anyyeHi 4O KamnaHii.

MoxnnBo cepep Koner Balol KOMMaHil € Taki, Wo Yy MUHyoMy bynn yneHamu xypi Effie. NMonpociTs ix
nepernaHyTn Bally 3aaBKy.

[TopymanTe, 0O YOro cyaai MOXYTb CKENTUYHO MOCTaBUTUCS, Ta BUMPaBTe Le.

[epernsHbTe BUMOrM 0O OPOPMAEHHS Ta MPUYMHN gUCcKBanidikauil.

[lepekoHamTecCh, WO BCi AaHi, NpeacTaBieHi B 3aaBLi, NIATBEPOKEHI NepeBipeHMN Ta AeTaNi30BaHNUMU
NOCUAAHHAMM Ha gXXepena gaHuX.




JUDGE ADVICE: “Craft your entry per category, instead of creating one
case that fits all.”

To P E NTRY TI PS NOPALA BIA XXYPI: "CteopiTb BUHATKOBY 3asiBKY A9 KOXHOT KaTeropii,
3aMiCTb TOrO, Wob pobuTK OaMH yHIBEpCanbHUN Kenc.” °
T

O3HaoMTech 3 onMcamMu KaTeropin Wo4o HasgBHOCTI LOAATKOBUX BUMOT, LLLO MatoTb OYyTW LOTPUMaHI
y Ballin poboTi B Mexax obpaHoi kaTeropii. YneHn Xypi MOXyTb 3HU3UTU OLLIHKY 32 HEBUKOHAHHS LNX
BUMOT. 7IKLLLO BM CYMHIBAETECH LWOAO NEeBHOI KaTeropil, neperagHbTe NepPeMOXHI KEVCU MUHYTNX
POKiB Ha cauTi , @ Takox Ha nnatdopmi Effie Worldwide y posgini

abo 3BepHiTbea go oprkomitety Effie Ukraine 3a gonomoroto.

MakcrumyM MoxkHa obpaTu 4 kaTeropii ANns ogHiel peknaMHoi kamnaHii. [1pu LboMy 3BEpHITb yBary,
Lo 3 Nepeniky IHgyCcTpianbHUX KaTeropi Moxe byt obpaHa nuwe 1 (ogHa) NpoayKkToBa KaTeropis,
He Oinbwe 2 (aBox) kaTeropin 3 6noky Commerce & Shopper, a Takox nuiie ofgHa KaTeropis 3 6roky
Topical & Annual Events.

AKLWO BM roTyeTE NPOEKT OAHOYACHO OO PI3HMX KaTeropin, nepekoHanTecs, Wo KOXHa 3asiBka B
KOXHil KaTeropii Bignosigae came uin kateropii. Cyaai ouiHioTb ebekTUBHICTb POOOTU B KOHTEKCTI
BM3HAYE€HHS Ta CyTi 0OpaHOi KaTeropii, TOMy BaXk/IMBO B Pi3HUX PO3ifiax 3adBKM MOCUIATUCS Ha
obpaHy KaTeropito, HaragyBaTu NMpo Hel.



https://effie.org.ua/winners/
https://www.effie.org/cases

CKJIAOOBI 3ASBKH

3aseku Effie y Bcix payHoax cynniBcTBa OLiHIOIOTLCS 3@ HUXKYEHABEAEHO CUCTEMOKO MapPKEeTUHIOBOT €PeKTUBHOCTI.
[epernsHbTe HACTYMHI CTOPIHKK, LOO OTPMMaTK NOPaAN LLOLO KOXHOIo 3 HOTUPbOX po3ainie 3aasku Effie.

CEKLIA 1: CEKLIA 2: CEKL|IA 3: CEKLIA 4:
BUKJTUK, IHCAUTU TA H BTIJIEHHS PE3YJIbTATU
onnc CTPATElI4 CTPATETII TA

CUTYALII TA |IOEI B )KUTTH

Ll”'" [TaHHs 3:

[NuTaHHa 1A-1B [utanHs 2A-2C NPEEI/IE ETE DET [NyTaHHa 4A-4B

Mepja nogatok Investment
Overview




CEKLIA 1: BUKJIUK, ONUC CUTYALLIT TA LA,

NMOPAOWU BIA >XKYPI \-1.53

“Make sure the objectives are clearly defined. If awareness is the goal, what lift were you looking for and from where to
where? Leaving the goals broad makes it hard to give credit for the difficulty of the challenge.”

“lMepekoHanTech, WO Ui € YITKO BU3HAaYEHUMU. FKLLO METOIO € MOLUVMPEHHS Ta LOHECEHHS iHbopMaLii, AKMA NPOBIGHUK
BM LyKaaW ANSA LbOro, Ta B AKOMY Hanpsami? AKLWo 3annwmTy Lini LUWMPOKMMW Ta PO3MUTUMU, BaXKKO BU3HATW CKIaAHICTb

3aBOaHHA "




CEKLIA 1: BUKJIUK, ONUC CUTYALLIT TA LA,

NMOPAOWU BIA >XKYPI \-1.53

“Be SPECIFIC and measurable with your objectives. Help the judges understand the context of that goal/objective.”

"NETANI3YWTE Ta BumipioniTe Bawwi Lini. [lonoMoxiTe CyAasm 3po3ymiTh KOHTEKCT/CyTb Liel meTu/uini. ”




CEKLLIA 2: IHCANTU TA CTPATETrIS.

NMOPAOWU BIA >XKYPI \-1.53

“The idea needs to tie directly back to the insight and not be the tactical execution that was deployed. The idea needs to
be crisp, but also tell the judge enough detail so that it is easy to understand how the team arrived at this idea and why it
is meaningtul to the brand and campaign.”

“lpea noBuHHa OyTn NoB’'s3aHa be3nocepefHbO 3 iIHCANTOM, @ He DYTU PO3rOPHYTUM TaKTUYHUM BUKOHAHHAM. loes
MOBWHHA DYTW YiTKOO, ane TakoX Ma€ bDyTn foHeceHa cyaaaM 4OCTaTHbO AeTaslbHO, Wob M Dyno nerko 3posymitu, sk
KOMaHga Ainwna o ui€i igel, i YoMy BoHa Ma€ 3HauyeHHa oaa bpeHay Ta kamnaHil. ”




CEKLLIA 2: IHCANTU TA CTPATETrIS.

NMOPAOWU BIA >XKYPI \-1.53

“Ensure the strategic idea maps back to the brand.”

"lMepekoHamnTecsh, WO cTpaTeriyHa iges Bigobpakae bpeHg.”




CEKUISA 3: BTIJIEHHS CTPATETII TA I4EI B )KUTTA.

NMOPAOWU BIA >XKYPI \-1.53

“Give rationale for why these specific channels were selected. Why are they meaningful to the audience and the
challenge? How and why did you place importance on some channels over others?”

"ObrpyHTynTE, YoMy OYy1I0 OOpPaHO came Ui KaHann KOMyHiKauii. YoMy BOHU € BaXIMBUMU A1 ayOUTOPIT Ta BUKITNKY? AK i
4YOMY BW BM3HAYUIN Ba>KIMBICTb Ta NPIOPUTETHICTb OAHUX KaHaniB Hag iHWnmmn? ”




CEKUISA 3: BTIJIEHHS CTPATETI TA I4EI B )KUTTA.

MOPALONU BIA >KYPI \"._
L

“Be sure the written case and video complement each other and do not repeat each other. It isn't about the quality of the
video itself but more about the content.”

“TlepekoHanTecs, WO NMCbMOBa YaCTWHa 3asiBKM Ta BIAEOKENC caMe OOMOBHIOTb, @ HE MOBTOPIOIOTb OAUH OLHOTO. I7],£|,eTbc;|

He NPO AKICTb CaMOro BiAe€0, a MPO MOTrO KOHTEHT. ”




CEKUIA 4: PESYJIbTATW.

NMOPAOWU BIA >XKYPI \-1.53

“Don’t fudge the results. Your peers will know. Honesty is more effective. We have all had wins and we have all had fails.
Every campaign does not need to be perfect.”

"He nigpobntonTte pesynbTtatn. Bawi koneru ue nomitaTte. YecHicTb € Dinblu edpekTUBHOW0. Y BCiX Hac Dynm Ak nepemoriy,

Tak i HeBgaui. lNepen >Ko4HOM KaMMaHieo He CTOITb BUMMOra byTu igeanbHo.”




CEKUIA 4: PESYJIbTATW.

NMOPAOWU BIA >XKYPI \-1.53

“Don’t get caught lowballing or avoiding inconvenient other factors - judges are looking for it. Admit more and provide
real-world context: give crediit to things like economic trends in addition to your campaign. You'll gain credibility by

being honest about all the factors that created success.”

"He panTe cebe cnimaTtu Ha 3aHUXEHHI abo YHUKHEHHI OaHWX LWOo40 BMANBY HE3PYUYHUX iHLLMX GaKTOPIB - CyAd
LIyKaloTb Takoro npueody. BusHante binble Ta HaganTe peanbHNIM KOHTEKCT: Ao4anTe 40 CBOEI KamnaHil LONOBHIOYMN

onuc Takmux GakTopiB, K HaNPUKIag eKOHOMIYHI TeHAeHUiT Towo. bygyum BigBepTMMM Ta YeCHUMN WO[0 BCiX PakToOpPIB,
LLLO NOCAPUAIN AOCATHEHHIO YCMiXy, BM OTPUMAa€ETe AOBIPY CyaaiB .”




[lopagmn xypi LWo[o oKpemMmx
OnokiB KaTeropiun




NOPALON XYPI

“It's very important to clearly lay out what's happening for the brand, the category and the retailer. The more specific the context on the
situation and the shopper challenge, the better.”

“[ly>ke BaXJINBO YiTKO MOSACHUTU, L0 BiAOYyBa€ETbCS 3 OpeHLOM, KaTeropieto Ta puteniepom. Yum KOHKPETHILLMMK DyayTb KOHTEKCT
CUTyaUil Ta BUKINK LLLOAO NOKYyNus, TUM KpaLe. ”

“When entering a commerce & shopper category, (it is important to) stretch beyond brand strateqy and consumer insights to consider
the shopper's unique needs and mind set.”

"Peectpytoun poboty o Commerce & Shopper kaTeropii, BpaxynTe, WO BaX/IMBO BUXOLUTUN 3a MeXi cTpaTerii OpeHay Ta iHcanTis
CMOXWBaYa, Wob 3BepHYTH yBary Ha yHikasnbHi NOoTpebun Ta MUCNeHHs nokynus.”




NOPALON XYPI

“Take time to write a great case study that read’s like a story and has the facts to back it up. Define who the consumer is
and who the shopper is; are they one in the same or different and who are you speaking to?”

“MpuainiTe Yac HaNMCaHHIO rAaPHOI ICTOPIT, LLO YNTAETLCS AK LiikaBa PO3MNOBiAb Ta MiCTUTb GaKTu, AKi i NiATBEPAXYIOTb.
BusHauTe, xTO € cnoxuBayem, a XTo NoKynLueMm; BOHU CNiBNagatoTb, YN € PI3HUMU, | O KOrO TOAi B 3BepTaETech?”

“It takes more than simply being a retailer or having retail components to quality ideas for shopper marketing. Focus
your entry on the detailed integration of how you drove trips and conversion.”

"HepocTtaTHbO DyTU NpOCTO puTenepom abo MaTn y CBOIV CTPYKTYpPi TOPriBesbHI Nigpo34inu, Wwob MoxHa byo Bally

ifleto BIAHECTN 4O LWonnep MapKeTUHry. 3ocepenbTecs Ha AeTaslbHIM iHTerpauii Toro, Kk BAan0Cs KepyBaTh LUIAXOM
CnoXKnBaya Ta KOHBepCieto.”




NMOPAOU XYPI

“Show how your efforts have a positive effect on business or health outcomes.”

"MokaxiTb, SK BaLLi 3yCUIA MO3NTUBHO BNIMBAOTL Ha pe3ysbTaTn bisHecy umy chepi 3gopos’s.”

“It is helpful to call out regulatory challenges and context.”

"KopurcHO Ha3BaTu BUKJIMKM Ta KOHTEKCT y chepi yperyntoBaHHaA".




NMOPAOU XKYPI

“Has it found a deep insight or customer audience truth? Has it successtully leveraged that insight? Has it produced

provocative, surprising creative that will capture the attention of our customers and get them to engage in our
experience?”

"Yu 3HangeHo rMMbuHHNIM iHcanT abo NpaBay Wo[0 CNoXMBaLbKoi ayamuTopil? Yn Boano OyB BUKOPUCTAHUN Lel

iHcanT? Y Byno cTBOpeHO NPOBOKALiMHNI, HEOUYiIKYBaHWUIM KpeaTuB, SKUN NPUBEPTAE yBary HalLMUX KIEHTIB Ta
3asy4a€ 4O Haloro Joceigy Blaemopnii? ”




MOPAON XYPI

“Given these are media entries, the media strategy needs to breakthrough above the campaign idea. Detail a strong
translation of the media strategy to execution.”

"BpaxoBytoun crneundiky megia kaMnaHin, Tpeba BpaxoByBaTH, LLO Mefia-CTpaTeria NoOBMHHA NigHiMaTnea Bule inel
kamnaHil. Po3kpunTte Ta getaniaynte 4iTknMm nepexig Big Media-ctpaTerii go peanisauil.”

“More directly emphasize the role of media as it is related to strateqy development and creative execution. Given that
the lines are often blurred, what was media’s specific contribution in fueling the idea?”

"Buginante besnocepenHbo came posib Mefia y KamnaHil, OCKifibkn Mefia kaHanu Nos'a3aHi 3 po3pobkoto cTpaTerii Ta
KpeaTUBHOO peanisauieto. [eTtanisynte, akum OyB BHECOK Mefia y po3BUTOK igei (4acTo usa iHbopmalis €
pPo3MuTOoH)?”




MOPAON XYPI

“Entries in the Media categories, specifically the Media Idea category, should present a media idea that is uniquely
tied to the brand, with a unique use of media.

"3aaBKKW B KaTeropiax mepfia, 3okpema B kateropil "Megia inea", NOBUHHI [EMOHCTPYBaTK Mefia ifeto, ka YHIKalbHO
nos’A3aHa 3 OpPeHAOM 3 BUHATKOBUM (HECTaH4APTHNUM) BUKOPUCTAHHAM Mefia kaHanis. "




MOPAON XYPI

“Be sure to describe the social issue being addressed with some detail, and why it was a good fit for your brand and/or organization.”

"OBOB'A3KOBO OMULLITL Ta PO3KPUINTE COoLianbHy NPobiemMy, Ky HaMaraeTbCa BUPILLNTU KaMMaHis, 3 HAAaHHSAM MNEBHUX YTOYHEHD,
4YOMY BOHa Nigxo4uTb A5 Balworo bpeHay Ta/abo opraHisauii.”

“Clearly link the marketing to the change achieved - the award recognizes the most effective marketing that drove behavior change of
a sustainability goal. Make sure as part of this to articulate what the change in sustainable behavior meant for the brand and

organization.”

“YiTKO NOKaxiTb 3B'A30K MapPKETUHIOBOrO PilleHHS Ta LOCATHYTUX 3MiH - HAaropoaa BU3HA€E Hanbinbl epeKTUBHI MapKETUHIOBI
PiLLUEHHS, O 3yMOBUIM 3MiHM MOBELIHKN BiANOBIAHO A0 LiNeN CTaNoro po3BuTKy. Y pamMmkax Lboro 060B’a3k0B0 chopMytonTe, LWo

O3Havasla LOCArHyTa NoBeiHKOBa 3MiHa CTasloro pPo3BUTKY A5 bpeHAy Ta opraHisawii .”




MOPAON XYPI

“Provide clear, true results - a clear sense of how the needle moved in terms of actual awareness of the issue and change.”

«HapawnTte 4iTki Ta NpaBAVBI pe3ynbTaTu - 3PO3YMIINN CEHC TOTO, HACKINIbKKM Ta AK MPOCYHYBCS NPOLEC 3 TOUYKN 30pY
dakTMYHOro yceigomneHHs npobnemn ta amiH.”

“Treat not-for-profit marketing case studies as specifically as you would for-profit, share measurable objectives
results and detailing out what you did to make it happen.”




BAXKAEMO YCIIXY HA EFFIE
AWARDS UKRAINE 2025!

MutaHHsA wopo yyacTi?
KaTtepwuHa ['paboscbka festival@vrk.org.ua
Onbra lNigropcbka project@vrk.org.ua

e


mailto:festival@vrk.org.ua
mailto:project@vrk.org.ua

