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TOP ENTRY TIPS

“Be sure to provide context: most judges don't know your category or what success looks like.”

"Ob0oB's13KOBO ONULLITE KOHTEKCT, BBEAiTb B KYPC CNpaB pUHKYy/KaTeropii; 6inblicTb cyaniB He 3HaMoOMi 3 BaLLOO
KaTeropieto/chepoto Ta Sk BUrNSAa€ yCrix B HiN'".

“While all of the information is important, remember that this is read as one of many entries by judges. Go back and ensure that you are using the most
2 impacttful, focused information to help them make a decision.”

"Mam'ATanTe, WO Balla 3asBKa PO3rnsaAaeTbCs ceper baratbox iHWMX pobiT. ToMy NpuAiniTe yBary BCin npencTtaBneHin iHpopmadii
B 3as1BLLi, NepeAmBITbLCA il Ta NepekoHanTecs, WO BU HafaETe caMe HarBaroMilly Ta cokycoBaHy iHpopMaLito, ska JONOMOXe
CYOASM NPUUHATU PiLLEHHS".

“The entrants who build their cases from a place of honesty, authenticity, and simplicity vs. marketing jargon were really the strongest.”

3
"YuyacHukn, uuni icTopil B kemcax BUKageHi 4eCHO, BOCTOBIPHO Ta MPOCTO, 3a3BMYal CUJIbHILLI 3a TUX YHYaCHUKIB, LLO Y CBOEMY
OMWNCi BUKOPUCTOBYIOTb MapPKETUHIOBUWN XXaproH".
" Ensure that the ‘insights’ somehow tie to a human behavior. A data point is not an insight, it's what the data point means to your brand, target
4 or audience that makes it an insight.”
"lMepekoHanTech, Wo 'iIHCanTK' aKOCb NOB'sA3aHI 3 NoBefiHKo NtoanHU. NeBHU NoKasHUK paHux - Le Wwe He iHcanT. Came
Te, WO Len NoKasHMK 03Havae as Baworo bpeHay, uini abo ayguTopii, i pobuTs noro iHcantom. "
5 “Create a srtong tie between the execution and the results.” a
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«CTBOPITb MiLHMI 3B'A30K MiX peani3ali€to KamnaHii Ta i pesynbTatamn’. Ukraine



TOP ENTRY TIPS

6 “Make sure your creative reel doesn’t just reiterate what you said in your entry. Use it to complement that information.”

"MNepekoHanTecs, WO Ball BifeoKenc He € NOBTOPIOBaHHAM TOro, O BM onucanu y 3asBui. Bukopuctosyinte noro, came o6
LOMOBHUTU/NMPOAOBXMUTY Lo iHPOpMaLLito i3 3asBKN."

“Connect results to objectives very clearly. Don't try to fake it and write objectives to meet existing results. We can tell and will ding you for it.”

7
"[y>ke 4iTKO NOB'A3yNTe pe3ynbTaTu 3 LinaMu. He HamaranTecs nigraHaTy i NponucyBaTy LiNi Nif iCHYyto4i pe3ynbTaTu.
MomiTuBLKM Takuit GakT, MU (XKypi) MOXEMO MPO Le 3a9BUTK Ta ‘dinasTrucs’ 0o Luboro”.
“Pay attention on the executive summary. Get your overall story really strong, crisp, clear, and inspiring.”

8

"3BepHYyTb yBary Ha pestome. 3pobiTb y3arasbHIOUYNI ONMUC CUIBHUM, YiTKUM Ta Hagmuxao4mm"

“Advertising principles should apply to case studies too. write them in a way that engages judges, focus on how your campaign helped achieve your
9 brand's objectives and don't over-complicate it. Less is more!”

"MpnHUMNN peklaMn 3aCTOCOBYIOTHCS | B NiArOTOBLi 3a9BOK/KeNCiB: BUOYQOBYMTE Ta MULWLITL iX TAaKUM YMHOM, OO NPUBEPHYTU
yBary Ta 3ajJy44Tn CyaaiB, 3BepHiTb POKYC Xypi Ha Te, ik Balla KaMnaHis LONOMOria OCArTv Linen bpeHay, Npu LboMmy - He
HagTo ycknagHiouTte. Kpawe meHwe Ta kpawe!”

“Check for grammar, typos, math, and inconsistencies.” a
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TOP ENTRY TIPS

[NepekoHalnTecs, Wo Balla 3asBKa Bignosigae obpaHin kateropii Effie. Cynai ouiHtotoTs Baluy 3asBky y
KOHTEKCTi BU3HauyeHHs kaTeropii. Cynaam noBMHHO DyTK 3p03yMifio, YoMy Balla poboTa rigHa Haropoau y
obOpaHin kaTeropii.

[Mpouec nepeBipku

3anydiTb KOMMNETEHTHOrO panTepa Ym pefakTopa AN BUYUTKU/KOPEKTYpU 3asBkM, a came - opdorpadii,
rpaMaTuKu, NOMYHO-NOCAILOBHNX MOMWIOK, MaTeMaTUYHUX MPOPaxyHKIB TOLLLO.

[okaxiTb 3asiBKYy Koneram, ki He NpaLoloTb 3 bpeHaoMm, um 3 ranyssto bpengy. LizHanTecs, aki nUTaHHS
Y HUX BUHUKITN MICAS NPOYUTAHHS, | LLLO 3a/INLLNIIOCh HEACHUM.

aefﬁe

Ukraine



JUDGE ADVICE: “Be extremely self-critical about the verbiage, story and length of
your entry. The judges have limited time and are being asked to evaluate a number of

different categories and cases. You have to be succinct and draw the judge in, along
To P E NTRY TI PS with sharing the results you captured through the program.”
MOPAJA BIO >XXYPI: "Byabte oyxe caMmOKPUTUYHI LLOAO PO3MNOBiAi Ta [ )
BaratocniBHOCTI, po3mipy Bawoi 3assku. Cyani MatoTb OOMeXeHU Yac i OLiHIoTb \Jﬁa

HW3KY PI3HUX KaTeropin Ta 3asBok. Tpeba OyTn NakoHIYHMMM Ta 3aLiKaBUTU YneHa
Xypi, y TOMY YMChi - | OTPUMaHUMK pe3ynbtatamu.”

Hexan ronoBHi 4neHn koMaHam Ak 3 DOKy KJIiEHTa, Tak i 3 DOKy areHTCTBa neperasHyTb 3aaBKy, Wob
nepeKoHaTUCh, LLO BOHa € MOBHOK/3aBepPLUEHOD 3a KOHTEKCTOM Ta 3micToM. CniBnpautonTe 3
areHTCTBaMu-napTHepPaMm, ski Takox Dynu 3anydeHi 4o KaMnaHii.

MoxnunBo cepep, Kofier Balol KOMMaHii € Taki, Wwo y MuHyomy bynu uneHamu xypi Effie. Monpocits ix
nepernsaHyTn Bally 3asBKy.

HOﬂ,yMaVITe, 0O 4oro Cy,EI,,EI,i MO>XYTb CKENTNHYHO MOCTaBUTNCA, Ta BUTNPABTE LE.

[epernsHbTe BUMOrM 00 OPOPMAEHHS Ta MPUYMHN gUCKBanidikauil.

[lepekoHanTecs, Wo BCi AaHi, NpeACcTaBeH] B 3aABLi, NIATBEPAXEHI NepeBipeHMN Ta AeTani30BaHUMMU
NOCUMNAaHHAMM Ha OpKepesa JaHuX. a
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JUDGE ADVICE: “Craft your entry per category, instead of creating one
case that fits all.”

To P E NTRY TI PS NOPALA BIA XXYPI: "CteopiTb BUHATKOBY 3asiBKY A9 KOXHOT KaTeropii,
3aMiCTb TOrO, Wob pobuTK OaMH yHIBEpCanbHUN Kenc.” °
T

O3HaoMTech 3 onMcamMu KaTeropin Wo4o HasgBHOCTI LOAATKOBUX BUMOT, LLLO MatoTb OYyTW LOTPUMaHI
y Ballin poboTi B Mexax obpaHoi kaTeropii. YneHn Xypi MOXyTb 3HU3UTU OLLIHKY 32 HEBUKOHAHHS LNX
BUMOT. 7IKLLLO BM CYMHIBAETECH LWOAO NEeBHOI KaTeropil, neperagHbTe NepPeMOXHI KEVCU MUHYTNX
pokiB Ha canTi Effie Worldwide (effie.org) abo 3BepHiTbca oo oprkomitety Effie Ukraine 3a
AOMNOMOTOHO.

MakcrumyM MoxkHa obpaTu 4 kaTeropii ANns ogHiel peknaMHoi kamnaHii. [1pu LboMy 3BEpHITb yBary,
Lo 3 Nepeniky IHgycTpianbHUX KaTeropi Moxe byt obpaHa nuwe 1 (ogHa) NpoayKkToBa KaTeropis
Ta He DOinbwe 2 (gBox) kaTeropin 3 bnoky Commerce & Shopper.

AKLWO BM roTyeTE NPOEKT OAHOYACHO OO PI3HMX KaTeropin, nepekoHanTecs, Wo KOXHa 3asiBka B
KOXHIiN KaTeropii Bignosigae came uin kateropii. Cyaai ouiHooTh ebekTUBHICTb POOOTN B KOHTEKCTI
BM3HaUYeHHS Ta CyTi 0bpaHOT KaTeropii, TOMy BaXxJIMBO B Pi3HUX PO3[i/iax 3asgBKN NOCUNATUCS Ha
obpaHy KaTeropito, HaragyBaTu NMpo Hel.
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CKJIAOOBI 3ASBKH

3aseku Effie y Bcix payHoax cynniBcTBa OLiHIOIOTLCS 3@ HUXKYEHABEAEHO CUCTEMOKO MapPKEeTUHIOBOT €PeKTUBHOCTI.
MepernaHbTe HAaCTYMHi CTOPIHKK, LWODO OTpUMaTK NOpagM LWOoA0 KOXHOIo 3 YOTUPLOX po3ainis 3assku Effie.

CEKLIA 1: CEKLYIA 2: CEKLIA 3: CEKLUIA 4:
BUKJTUK, IHCAUTU TA BTIJIEHHS PE3YJIbTATU
onuc CTPATErI4 CTPATETIII TA

CUTYALII TA |IOEI B )KUTTH

Ll”'" [TanHs 3:

[MTutannsa TA-1B [Tutanna 2A-2C NSRBI ETE ey Mutanng 4A-4B
Hopatok Investment

Overview
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CEKLIS 1: BUKJIUK, ONMNC CUTYALIT TA LI NMATAHHSA 1A-1B

NMOPAOWU BIA >XKYPI \-1.53

“The best cases clearly articulated the challenge for the brand, the category and competitive landscape, and what the
overall goals were. They also had KPIs that aligned well to that challenge that were clearly not retro-fitted to the resulting
outcome.”

“B Hankpalwmx npukiagax KenciB 4itko copMysIbOBaHi BUKIIVK 19 DpeHay, KaTeropii Ta KOHKYPEHTHOro cepefoBuLLa,
a TakoX 3aranbHi uini. BoHn Takox gemoHcTpytoTh kntodosi KPI, aki gobpe BignosigatoTb LbOMY BUKINKY, | AKi ABHO He
nepepobneHi/MmoaundikoBaHi B pesysbratax. ”

“Make sure the objectives are clearly defined. If awareness is the goal, what lift were you looking for and from where to
where? Leaving the goals broad makes it hard to give credit for the difficulty of the challenge.”

“lMepekoHamnTech, WO Ui € YITKO BU3HaYEHUMU. FAKLLO METOIO € MOLINPEHHS Ta AOHECEHHS iHPpopMaULii, AKMA NPOBIAHWK
BM LyKaaW ANSA LbOro, Ta B AKOMY Hanpsami? AKLWo 3annwmTy Lini LUWMPOKMMW Ta PO3MUTUMU, BaXKKO BU3HATW CKIaAHICTb
3aBOaHHAa”

"eﬂie
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CEKLIA 1: BUKJIUK, ONUC CUTYALIT TA LI MUTAHHSA 1A-1B

NMOPAOWU BIA >XKYPI \-‘.EEI

“Share the context completely so judges understand the situation fully. Ensure that the difficulty in achieving the goal is
clear and mitigate the impact of activity outside of the campaign.”

"PoskpuniiTe Becb KOHTEKCT, W00 cyaai MOBHICTIO 3pO3yMinv cntyauito. lNepekoHanTecs, Wo TPYLAHOLW,, AKi BUHMKaNN B
XOZ4i AOCATHEHHS MEeTU, € 3PO3YMINIMMUN Ta TaKMMU, LLLO MOM'SKLLYIOTb BMJIMB iHWMX GaKTOPIB Ta akTUBHOCTEN, Lo Oynu
no3a KamnaHie".

“Be SPECIFIC and measurable with your objectives. Help the judges understand the context of that goal/objective.”
"NETANI3YWTE Ta BumipioniTe Bawwi Lini. [lonoMoxiTe CyAasm 3po3ymiTh KOHTEKCT/CyTb Liel meTu/uini. ”

“Set measurable objectives to help evaluate if the results were actually good, great or just okay.”

“lMocTaBTe BUMIiptOBaHI Lini, LLe LOMOMOXEe OLHUTW, UM LINCHO pe3ysibTaTh Oyiv XOpOLIMMU, 3HAYHUMMN, YU BCE X
NPOCTO NMPUNHATHUMMU (3BUYANHUMM)."

"efﬁe
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CEKLLIA 2: IHCANTU TA CTPATETrIS.

NMOPAOWU BIA >XKYPI \-1.53

“The idea needs to tie directly back to the insight and not be the tactical execution that was deployed. The idea needs to
be crisp, but also tell the judge enough detail so that it is easy to understand how the team arrived at this idea and why it
is meaningtul to the brand and campaign.”

“lpea noBuHHa OyTn NoB’'s3aHa be3nocepefHbO 3 iIHCANTOM, @ He DYTU PO3rOPHYTUM TaKTUYHUM BUKOHAHHAM. loes
MOBWHHA DYTW YiTKOO, ane TakoX Ma€ bDyTn foHeceHa cyaaaM 4OCTaTHbO AeTaslbHO, Wob M Dyno nerko 3posymitu, sk
KOMaHga Ainwna o ui€i igel, i YoMy BoHa Ma€ 3HauyeHHa oaa bpeHay Ta kamnaHil. ”

effie

Ukraine



CEKLLIA 2: IHCAUTWU TA CTPATENIA. MUTAHHSA 2A-2C

NMOPAOWU BIA >XKYPI \.‘.ﬁEI

“Find a real insight, not an audience observation or category convention. It should be a deep human truth that not only
drives emotions and behavior, but enables the strategic idea and creative execution to be effective and successful.”

“3HangiTe CNpPaBXHil iHCalT, @ He MPOCTO CNOCTEPEXEHHS 3a ayAUTOPIED YuM 30ip AaHux kaTeropil. Lle noBuHHa byTu
BHYTPILWHS NtOACbKa NPaBAa, Ska He TiINIbKW PyXa€ eMoLigMK Ta NOBEAIHKOIO, ane | 4O3BOIAE CTpaTeriyHin igel Ta
KpeaTuBHIM peanizauii 0yTn epekTUBHUMK Ta BAAIUMM."

“Ensure the strategic idea maps back to the brand.”

"MepekoHanTecsk, WO cTpaTeriyHa ines Bifobpaxae bpeHA.”

“Make sure that the strategy and the idea really connect to the overall concept.”

TlepekoHanTecs, WO cTpaTeria Ta igesa AINCHO NOB'A3aHI i3 3arajlbHO KOHLenuien”

"efﬁe
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CEKUISA 3: BTIJIEHHS CTPATENI TA IAEI B )KUTTA. MNTAHHSA 3A-3C +
KPEATUBHI MATEPIAJIN + OOOATOK INVESTMENT OVERVIEW

NMOPAOWU BIA >XKYPI \-ﬂ.ﬁa

“Integrate the media strategy and show how it links to the full execution and influences the creative strategy. And,
explain how it evolved with the campaign.”

"lHTerpymnTte Mmepia-cTpaTerito Ta NOKaxiTb, IK BOHa MOB'A3aHa 3 YCIEIO peani3ali€to Ta BNJIMBAE Ha KPeaTUBHY CTpaTerito.
[TosacHITb, AK BOHa po3BMBanach y Xo4i kamnaHil.”

“Give rationale for why these specific channels were selected. Why are they meaningful to the audience and the
challenge? How and why did you place importance on some channels over others?”

"ObrpyHTynTE, YoMy OYy1I0 OOpPaHO came Ui KaHann KOMyHiKauii. YoMy BOHU € BaXIMBUMU A1 ayOUTOPIT Ta BUKITNKY? AK i
4YOMY BW BM3HAYNIN Ba>KJIMBICTb Ta NPIOPUTETHICTb OAHMX KaHaniB Hag iHWummn? ”

"efﬁe
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CEKUIS 3: BTIJIEHHS CTPATENI TA IAEI B )XKUTTA. MNTAHHSA 3A-3C +

KPEATUBHI MATEPIAJIN + JOOATOK INVESTMENT OVERVIEW
NMOPALN BIA XKYPI \J.ﬁEI

“Keep the storytelling and results out of the creative reel, and highlight the creative, especially the different executions.
The more different types of creative shown, the better. | took the judging seriously and read through the written case
carefully, so there was no need to duplicate the story - what | was missing was how everything was brought to life.”

"He BkitoYanTe po3noBigb ICTOPII Ta pe3ybTaTu y BIGEOKENC Ta BULINANTE CaMe KpeaTuB, MPUAINAI0OYN yBary pPisH1Um
BapiaHTaM MOro BUKOHaHHA. Ym Binblue pisHUX BUAIB KpeaTuBy NPOLEMOHCTPOBaHO, TUM Kpalle. 1 nocTaBMBCS 40
CYALiIBCTBa CEPNO3HO i YBaXKHO MPOYMTAB MMCbMOBY YaCTUHY 3asiBKK, TOX He Dynio ceHcy aybtoBaTh Bally iCTOPItO - OCb
4Oro MeHi He BMCTayvaslo, Tak Lie Te, sk Bce Dyo BTiIEHO B XXUTTs.”

“Be sure the written case and video complement each other and do not repeat each other. It isn't about the quality of the
video itself but more about the content.”

"llepekoHanTecs, WO NMCbMOBa YaCTWHa 3asBKM Ta BiAeOoKenc came OOMOBHIOKTb, @ He MOBTOPIOKTb OAUH OLHOrO.
NpeTbcs He Npo AKiCTb CaMOro Bigeo, a NPO MOro KOHTEHT.”

“The creative reel should showcase all of the work that I've just read about and want to see. | would rather clearly see the
different executions over hearing setup.”

“Bipeokeric NnoBUHEH NPOAEMOHCTPYBATU BCIO PODOTY, NPO AKY S LLOMHO YnTaB Yy 3asBLi, i 1 Xxouy il NOAUBUTUCS. ‘
XoTifnocsa 6 4iTko BaunTh pisHi BapiaHTU peani3aLii kpeaTuBy, Npo Aki Oyno 3ragaHo y 3assu,i.” eme
Ukraine



CEKLIA 4: PE3YJIBTATWU. TUTAHHSA 4A-4B

NMOPAOWU BIA >XKYPI \-ﬂ.ﬁa

“"Make sure you provide context. If you show results, help the judges understand if the results are good and why. Explain

what the numbers mean.”

"OBOB'A3KOBO PO3KPUINTE BECb KOHTEKCT. AKLLO BM MNOKa3yeTe pe3ynbTaTh, LONOMOXIiTb CyAaaM 3p03YMITH, HACKISIbKU

XOPOLIMMU € Ui pe3ynbTaTh Ta Yomy. [10SCHITb, WO o3HavatoTb uudppu.”

“Don’t fudge the results. Your peers will know. Honesty is more effective. We have all had wins and we have all had fails.
Every campaign does not need to be perfect.”

"He nigpobntonTte pesynbTtatn. Bawi koneru ue nomitaTte. YecHicTb € Dinblu edpekTUBHOW0. Y BCiX Hac Dynm Ak nepemoriy,

Tak i HeBgaui. lNepef >KoQHOK KaMMnaHieo He CTOITb BUMOra byTu igeanbHoto.”

“Be clear to articulate why the results are meaningful for longer-term impact (for the brand).”

"Yitko chopmynonTe, YoMy pesynbTaT MatoTb 3HAYEHHS LOBrOCTPOKOBOrO BMNMBY (419 OpeHay)

"efﬁe
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CEKUIA 4: PESYJIbTATW.

NMOPAOWU BIA >XKYPI \-1.53

“Don’t get caught lowballing or avoiding inconvenient other factors - judges are looking for it. Admit more and provide
real-world context: give crediit to things like economic trends in addition to your campaign. You'll gain credibility by

being honest about all the factors that created success.”

"He panTe cebe cnimaTtu Ha 3aHUXEHHI abo YHUKHEHHI OaHWX LWOo40 BMANBY HE3PYUYHUX iHLLMX GaKTOPIB - CyAd
LIyKaloTb Takoro npueody. BusHante binble Ta HaganTe peanbHNIM KOHTEKCT: Ao4anTe 40 CBOEI KamnaHil LONOBHIOYMN

onuc Takmux GakTopiB, K HaNPUKIag eKOHOMIYHI TeHAeHUiT Towo. bygyum BigBepTMMM Ta YeCHUMN WO[0 BCiX PakToOpPIB,
LLLO NOCAPUAIN AOCATHEHHIO YCMiXy, BM OTPUMAa€ETe AOBIPY CyaaiB .”

aefﬁe
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NOPALON XYPI
COMMERCE & SHOPPER

“It's very important to clearly lay out what's happening for the brand, the category and the retailer. The more specific
the context on the situation and the shopper challenge, the better.”

"[ly>xe Ba>XXJIMBO YiTKO NMOACHUTU, LLO BiAOYBaETHCA 3 DpeHOoM, KaTeropieto Ta putennepom. YHum KoHKpeTHInMun
OyLoyTb KOHTEKCT CUTyauii Ta BUKIMK LWOAO NOKYyNUs, TUM Kpatue. ”

“There should be a shopper insight that uncovers a need (perceived by shoppers or not) that can be solved for or a
beneficial behavioral change that can be made. Get into the details of retail activation when applicable.”

“MoBnHEH BYTK iIHCAWT NOKYMLS, WO PO3KPUBAE NOTPEDY (He Ma€ 3HaYEHHS, BiAYYTHY A8 CaMUX MOKYMLiB YN Hi), aKy
MO>Ha 3a[0BiNIbHNTK, aDO KOPUCHY NOBELIHKOBY 3MiHY, ika MOXe DyTn peanizoBaHa. Po3kpunTe getani aktueauii
PO34PIOHOT TOPTiBNI, Y BUMAAKaX, KOSU Lie MOXIINBO .

“When entering a commerce & shopper category, (it is important to) stretch beyond brand strategy and consumer
insights to consider the shopper's unique needs and mind set.”

"Peectpytoun poboTy o Commerce & Shopper kateropii, BpaxynTe, WO BaXJIMBO BUXOOUTU 3@ MeXi cTpaTerii bpeHay
Ta iIHCAMTIB CNOXMBaYa, Wob 3BEepHYTM yBary Ha yHikasibHi NOTpebu Ta MUCNeHHs Nokynus.”

“Connect the activations from across all he path to purchase of solving a shopper campaign.”

&

“TMoB’axiTb akTMBaLl, WO BigbDyBanMcsa NpPoOTArOM YCbOro LWAXY CroXMBava i be3nocepeHbo 40 34iMCHEHHS eﬁe
NOKYMKMW, 019 BUPILWEHHS 3a4ay wonnep KkaMmnatil.” Ukraine



NOPALON XYPI
COMMERCE & SHOPPER

“Take time to write a great case study that read’s like a story and has the facts to back it up. Define who the consumer is
and who the shopper is; are they one in the same or different and who are you speaking to?”

“MpwuAiniTe Yac HaNWCaHHIO rapPHOI ICTOPII, WO YNTAETLCA SK LiikaBa PO3MNoBigb Ta MICTUTb GaKTW, AKi il NiATBEPAXYIOTb.
Bu3HauTe, XTO € CnoXKMBayeMm, a XTo NokynLem; BOHM cniBnagatoTb, YN € PI3HUMU, | [,O KOro TO4i BU 3BepTaETech?”

“Make sure your results are commerce driven. Doesn't have to be all sales, store traffic and brand consideration are
important as well. But without the results there is no award.”

“lMepekoHamnTecsh, WO Balli pe3ynbTati € KoMmepuinHumn. He 060B'S3KOBO Lie MOBUHHI DYTW TiNbKn npogai,
Ba>KJIMBi TaKOX BiABiAyBaHICTb Mara3uHy Ta npeacTaBfieHHsa bpeHay. Ane X 6e3 Takux pesynbTaTiB HeMae Haropoan.”

“It takes more than simply being a retailer or having retail components to quality ideas for shopper marketing. Focus
your entry on the detailed integration of how you drove trips and conversion.”

"HepocTtaTHbO DyTU NpoCTO pUTenepom abo MaTn y CBOIV CTPYKTYpPi TOPriBesbHI Nigpo34inm, Wwob MoxHa Dyfo Bally
ifleto BIAHECTN 4O LWonnep MapKeTUHry. 3ocepenbTecs Ha AeTaslbHIM iHTerpauii Toro, Kk BAan0Cs KepyBaTh LUIAXOM
CnoXKnBaya Ta KOHBepCieto.”

"eﬂie
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NMOPAOU XYPI
HEALTH & WELLNESS

“Show how your efforts have a positive effect on business or health outcomes.”

"MokaxiTb, K BaLLi 3yCUs NO3UTUBHO BMNJIMBAOTb Ha pe3ynbTaTh DiszHecy un y cdepi 3popos’s.”

Focus on the real problem you're trying to solve, not just from a business standpoint but from a patient (human) standpoint
too.”

"3ocepepbTecs Ha peanbHi NpobneMi, sky BU HaMaraeTecs BUPILLKUTK, afe He NuLle 3 TOUYKM 30py DisHecy, a 11 3 TOUKM 30pY
nauieHTa (JroguHm).”

“It is helpful to call out regulatory challenges and context.”
"KopucHO Ha3BaTu BUKIVKW Ta KOHTEKCT y cdepi yperyntoBaHHs",

“Given the challenges in healthcare with providing professional context, consumer competitors, market coverage, help
frame how difficult it is to achieve results through creative DTC campaigns.”

"IHdpopMaLis wono npobnem B rasysi OXopoHU 340POB'A 3 HafaHHAM NPOGECINHONO KOHTEKCTY, ONMUCY KOHKYPEeHL ‘
3a CNOXMBaYya, OXOMJIEHHA PUHKY, AONOMara€e BU3Ha4YnTU, HaCKiJIbKM BaXKKO AOCATTU pe3yfibTaTiB 3a JOMOMOI oo eﬁe
kpeatnBHux DTC (direct to consumer) kamnaHin.” Ukraine



NMOPAOU XKYPI
HEALTH & WELLNESS

“Has it found a deep insight or customer audience truth? Has it successfully leveraged that insight? Has it produced

provocative, surprising creative that will capture the attention of our customers and get them to engage in our
experience?”

"Yu 3HangeHo rnmbuHHNM iHcanT abo NpaBay Wo[o ChoXMBaLbKoi ayamuTopil? Yn Baano OyB BUKOPUCTAHUN Len
iHcanT? Y Byno cTBOpeHO NPOBOKALMHNI, HEOUiIKYyBaHWUIN KpeaTuB, SKUN NPUBEPTAE yBary HalLMX KJIiEHTIB Ta
3asy4ya€ Ao Haworo focsigy B3aemMomii?

“Of course if it moves market share, but more importantly how does what we do effect the individuals who need the
treatment or those prescribing it. We gauge our creative output by seeing if it improves people'’s lives. If we can do
this through information, tools, connection or other ways then we have been successful.”

“3BMYANHO, 3MiHa YaCTKM PUHKY € BaXJINBOIO, asie DiNblL BaXXIMBUM € Te, K Halli 3yCUINA BNAMBAOTb Ha JIIOA4EN, WO
noTpebytoTb NiKyBaHHA Y1 NPU3HaYatoTb MOro. Mu OUiIHIOEMO Hall TBOPYUI pe3ybTaT, MepPeBipaoYM, YN NMOKPALLYE

BiH XXUTTS Stogen. AKW,o HaM BAAETbCSA 3pObUTU Lie Yepes foHeceHHs iHdopMaLil, IHCTPYMEHTU, KOMYHIiKauii Yn
IHWMMK cnocobamu, TOA4i M1 JOCArM ycnixy.” ‘ ﬁ
Ukraine



MOPAON XYPI

“Given these are media entries, the media strategy needs to breakthrough above the campaign idea. Detail a strong
translation of the media strategy to execution.”

"BpaxoBytoun crneundiky megia kaMnaHin, Tpeba BpaxoByBaTH, LLO Mefia-CTpaTeria NoOBMHHA NigHiMaTnea Bule inel
kamnaHil. Po3kpunTte Ta getaniaynte 4iTknMm nepexig Big Media-ctpaTerii go peanisauil.”

“More directly emphasize the role of media as it is related to strateqy development and creative execution. Given that
the lines are often blurred, what was media’s specific contribution in fueling the idea?”

"Buginante besnocepenHbo came posib Mefia y KamnaHil, OCKifibkn Mefia kaHanu Nos'a3aHi 3 po3pobkoto cTpaTerii Ta
KpeaTUBHOO peanisauieto. [eTtanisynte, akum OyB BHECOK Mefia y po3BUTOK igei (4acTo usa iHbopmalis €
pPo3MuTOoH)?”

aefﬁe

Ukraine



MOPAON XYPI
MEDIA

“"Make media the centerpiece of your entry. Utilize the creative reel to showcase media, not just creative.
Thoughtfully visualizing how the media tactic contributed to bring the user experience/journey to life.”

"3pobiTb Megfia LeHTpaSbHUM eleMEeHTOM Balloi 3aABKW. BukopuctanTe Bigeokenc ansg geMoHcTpaLii He nnwe

KpeaTUBHMUX, a | Mefia pileHb TakoX. [1poayMaHo Bi3yaniaynTte, sk Mefia TakTuKa cnpusia NOXBaBIEHHIO
CNOXKMBYOro goceiny/sB3aemopii.”

“Entries in the Medlia categories, specifically the Media Idea category, should present a media idea that is uniquely
tied to the brand, with a unigue use of media.

"3asiBKW B KaTeropisax Megia, 3okpema B kateropii "Megia ines", NOBMHHI 4EMOHCTPYBaTK Mefia ifeto, aKa YHiKalbHO
noB’'s3aHa 3 OpeHAOM 3 BUHATKOBUM (HeCTaHOapPTHUM) BUKOPUCTaHHAM Mefia kaHanis. "

“If you are entering the Media Innovation category, be sure to be crystal clear in pointing out the innovation.”

"SKLWL0 BM peecTpyeTe NpoekT Ao kaTeropii «Megia IHHOBaLis», NepekoHanTecs, Wo B pobOTI Ay>XKe Y4iTKO
BKa3yeTe Ha IHHOBaLit0."

"efﬁe
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MOPAON XYPI

“Be sure to describe the social issue being addressed with some detail, and why it was a good fit for your brand and/or
organization.”

"ObOB'A3KOBO OMNULLITL Ta PO3KPUITE CoLiasibHy NPobneMy, SsKy HaMara€TbCs BUPILLUTN KaMMaHis, 3 HagaHHAM NeBHNX
YTOUYHEHb, YOMY BOHa MNiAXO4MUTb /19 Baloro bpeHay Ta/abo opraHisauii.”

“Clearly link the marketing to the change achieved - the award recognizes the most effective marketing that drove behavior
change of a sustainability goal. Make sure as part of this to articulate what the change in sustainable behavior meant for the

brand and organization.”

"YiTKO NMoKaxiTb 3B'A30K MAapPKETUHIOBOrO PillEHHS Ta AOCATHYTUX 3MiH - HAropoaa BU3HaE HanbiNbLl ebeKTUBHI
MapKEeTUHIOBI PILLEHHS, WO 3yMOBUM 3MiHW MOBEAIHKM BIANOBIAHO 4O Lifien CTasioro po3BuTKY. ¥ pamMkax LibOro
000B'A3K0BO chopMytONTE, O O3HaYaNa 4OCATHYTa NOBeAiHKOBa 3MiHa CTasloro Po3BUTKY A/ OpeHay Ta opraHiszauii.”

aefﬁe

Ukraine



MOPAON XYPI
POSITIVE CHANGE

“Provide clear, true results - a clear sense of how the needle moved in terms of actual awareness of the issue and change.”

«HapawnTte 4iTki Ta NpaBAVBI pe3ynbTaTu - 3PO3YMIINN CEHC TOTO, HACKINIbKKM Ta AK MPOCYHYBCS NPOLEC 3 TOUYKN 30pY
baKTUYHOTO YCBIAOMIIEHHS NPObAemMu Ta 3MmiH."

“If you submitting for a social impact award, you must be able to illustrate clearly in the results the real-world impact of that
campaign, judges cannot be expected to take you at your word that this campaign had any positive impact whatsoever.”

"PeecTpytoun 3asBKy [0 KaTeropii couialbHOro 3Ha4YyLMX KaMMaHin, BU MaeTe HiTKO NPOINIOCTPYBaTM B pe3ysbTaTax
CNpaBXHin rnobanbHNIM BAANB L€l KaMNaHil; He BapTO O4ikyBaTu, LLO CyALi NOBiPATb BaM Ha CJIOBO MPO Te, L0 U KaMMaHis
Masia AKMUCb MO3UTUBHUM BNINB."

“Treat not-for-profit marketing case studies as specifically as you would for-profit, share measurable objectives
results and detailing out what you did to make it happen.”

“[NocTaBTEeCH 0O HEKOMEPLIMHNX MapPKETUHIOBUX KEWCIB Tak CaMO peTeslbHO Ta KOHKPETU30BaHO, SK | 4O KOMEPLLIMHUX
KeWnciB, NPOAEMOHCTPYNTE pe3ysibTaTn BUMIPIOBaHMX Linen i 4eTanbHO pO3KaXiTb, WO BN 3p00bunun, wob Aocartn umx
pesynbTaTiB.”

"efﬁe

Ukraine
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